Mr. Jay Chung, President

Kia Canada Inc.
180 Foster Crescent

Mississauga Ontario

L5R 4J5

Dear Sir:

As the Commissioner of the RCMP I must say that I was extremely disappointed and surprised by your decision to merely move the recent contentious KIA advertisement to a different time slot.  I was truly hoping that with the input from our labor relations representatives, along with the many other complaints you have received, that your public relations experts would have been able to advise you that the issue with your ad is not that is poorly scheduled.  The issue is one of blatant SEXISM and is an insult to policing. 

Not only is this commercial sexist and in bad taste, it is offensive to viewers of any age.  Changing the time slot is not the solution.  Such a response suggests that you don’t get the point:  Women and men in policing have rightly taken offence to this disrespectful portrayal of their professional responsibilities. I urge you to reconsider your decision to merely reschedule this commercial and resolve to remove it completely. 

I can assure you that our members take their roles very seriously.  Their work is both important and dangerous, and should not be trivialized.  This commercial and the subsequent response, suggests to the 24,000 employees of this Force, that you have no appreciation for their 

work or their dedication to the public.  I do not speak for the other 40,000 police officers in Canada, but I would venture to say that the vast majority of them agree, to say nothing of the friends and family of these police officers across Canada, or for that matter, any law abiding citizen of this 

great country.   

Bev Busson, Commissioner 

