The first time I saw your ad on TV my thought certainly wasn't "oh, isn't that a nice car, what kind is it?".  No, my initial comment to my husband was that it was the most insulting TV commercial I had ever had the misfortune to see and I had no idea or interest in the item it was attempting to sell and I changed channels when it came on the TV.  In fact, I didn't even know what the ad was for until I saw an article by the Quebec Police Union in the newspaper voicing the same opinion about it. 
 

I have no connection to any police force but I am a woman and I do have the utmost respect for the men & women who work hard to make sure our cities are safe and thus put their lives on the line.  Quite often, as we see in the newspapers, the lives of traffic police, men & women, are put on the line every time they have to stop a vehicle for whatever reason.   The police departments have a difficult enough time gaining respect from a portion of citizens and showing such blatant disregard for them and their position in an advertising campaign certainly does not help. 
 

It is very sad to see that, apparently, Kia and Publicis Canada think so little of these men & women that they can agree and enjoy showing them in such a detrimental light. 
 

I have been reading lately the reaction of the advertising company and I would suggest that Kia find another advertising company because, as you may know these days women are shopping for cars just as much, if not more, than the men.  These women come from all walks of life, including police officers, medical staff, lawyers and even homemakers - they will think twice about even looking at any Kia vehicle if the manufacturer has so little respect for them. 
 

The fact that the man who calls himself vice-president of Publicis Canada has such a large ego that he is so thoroughly enjoying the negative publicity his company and his ad is getting does not say much for the man as a human being.   The fact that his company & Kia have been asked to remove the ad from the television, regardless of the time of day or night it is shown, and have refused leaves a very bad taste and opinion of both companies. 
 

Apparently, in response to complaints the ad is now being shown after 9pm and, according to the vice-president of Publicis Canada "just adds to the intrigue".   He is very much mistaken because it is still an insulting advertisement no matter what time of day or night it is shown and we will still be changing channels when it comes on and we will not be looking at Kia when we are in the market for a new vehicle. 
 

Diane Gibbons
Brantford, Ontario
