Valerie Proulx,
 

Policing is a profession that I chose because times were changing and I thought that sexism was a thing of the past.  Clearly your current marketing strategy has inflamed tempers among police women across Canada (I don't know if it's aired in the USA).  As a police woman I am offended that you have attacked us to market your product.  Perhaps you think we should be flattered that you have chosen our profession to advertise Kia.  I can tell you that we are not impressed and neither are the male officers who have seen the commercial.  
 

Women have emerged into society today to be respected and treated as equals, which is far from times not so long ago.  We are a gender who has gained popularity in the workforce by showing how valuable we are.  We have made leaps and bounds as you well know to compete for management positions and we are succeeding, which is something you can relate to being a manager yourself.  Please hear our messages we send and know that collectively we feel targeted and disrespected because of your Kia commercial.
 

Use your management position to make a decision that affects our gender (that includes you Valerie).  Market the Kia by showing off it's abilities and performance, not what could happen in the back seat.  If you can't do that and sell your product, then maybe you are just selling lemons.
 

Sincerely,
 

Detective Constable Patricia Gallaugher #820
Hamilton Police Service
Criminal Investigations Division (and proud of it)
