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In care of Ms. Proulx-

 

I have been a police officer in Southern California for almost 27

years.  During that time I have seen positive changes in society

regarding bigotry and bias.  My own life experience and exposure to

different cultures has helped me discount stereo types and avoid the

traps and negative outcomes guaranteed by prejudice.

 

Sadly one area where I have seen less change than my optimism promised

is gender based bias, and this is certainly true within my own

profession - law enforcement.  Negative perceptions and assumptions

remain regarding women's ability to effectively police.  While

countless reports and studies have found women officers more effective

in the professions true essential elements, communication, integrity

and compassion; women are still stereotyped in a negative fashion. We

remain in the eyes of many as too weak to inflict a beating, and only

are promoted or useful because we trade in sexual favors rather than in

competence.

 

Your company's recent ads not only perpetuate, but attempt to

capitalize on this very gender based bias.  You have also degraded my

profession.  Profession is the definition.  You see, I am a

professional.  I have served the community where I live and work with

honor and distinction for over 26 years.  I have patrolled alone at

night so others might sleep safe and sound.  I have comforted victims,

arrested robbers and murderers, been in fights, broken bones (my own

and suspects), delivered a baby, and held a dieing child. I have

participated in countless arrests and received awards and medals, while

never having being accused of brutality or lieing.

 

Something I have never done, nor would my professional collegues or

peers, is being depicted in your ad featuring the sexual escapade of an

on duty police officer. I am not naive to the ways of the world or of

marketing. However, disappointment does not begin to cover my feelings

at seeing your ad.  Outrage is closing in on the mark; but really Ms.

Proulx this is the year 2007.  How does your company explain this

marketing campaign?  More importantly, how do you as a female employee

feel you are truly valued when this type of gender bias is the basis

for a sales strategy within the company where you work?

 

It is not what you say about or to us when we are there to listen or

respond that is important, or for that matter even true.  It is what

you say or do, when we are unaware or unable to defend ourselves that

defines the truth about how you feel, and about whom you really are.

 

I would humbly recommend a book for you to read and then share with

your collegues:

The Power of Ethical Management by Kenneth Blanchard.  It is a short

read; certainly take you less time than I suspect was given to the

decision making process to air the ad of which I write.  A key learning

point of the book -

                  THERE IS NO RIGHT WAY TO DO THE WRONG THING.

 

I respectfully ask that you report back to your marketing director or

ad manager that there ad worked exceptionally well with me.  In

addition to being a professional working adult, I am a consumer with a

very steady and stable income. I have 5 nephews and 3 nieces, all of

whom want money from Auntie Chris for a car when they get their

driver's licenses and diplomas.  I will not be buying or contibuting to

the purchase of any Kia products.

 

Your ad made all the difference in my thoughtful decision making

process!  Thank you.

 

 

Christine Murray

Sheriff's Captain

Southern California

 

Lifetime member of the International Association of Women Police

Associate member of Ontario Women in Law Enforcement, Canada

Member International Homicide Investigators Association

Advisory board member- National Center for Missing and Exploited

Children

Member California Peace Officer's Association

Advisory board member - Crime Victim's United of California

Advisory board member - Crime Survivors

Member International Association of Chief's of Police

 
