January 26, 2007
 
Mr. Jay Chung
President, KIA Canada
180 Foster Crescent
Mississauga, ON   L5R 4J5  
 
Dear Mr. Chung:
 
I would like to add my voice to the chorus of people expressing deep disappointment in your company’s depiction of a female police officer in a recent KIA television commercial.  As an officer with more than twenty five years of policing experience, I can assure you that your depiction of an officer is personally and professionally demeaning.
 
Your commercial implies that female police officers are unprofessional and perpetuates the stereotype that women are not suitable for police work by objectifying them in this manner.  Women play an integral role across the entire spectrum of policing whether that is as a newly minted constable on patrol right up to the most senior law enforcement officers in this country.  Indeed many have paid the ultimate sacrifice in carrying out their duties.
 
Your commercial demeans all female police officers and minimizes our hard  won accomplishments.  I would expect that Kia, like most companies, understands the social responsibility of being a good corporate citizen.    The Ottawa Police Service has spent a significant amount of time looking at how to become a respectful workplace for all our employees.  We recognize that in order to get respect – we must give respect.  Historically we have faced a challenge in policing about the role women should play.  I for one have always believed that we have an important role to play throughout policing – based on our knowledge, skills, dedication and commitment.  Your company’s depiction not only dismisses the potential for women, but trivializes it.  I would like to add my voice to the many law enforcement officers and members of our community who are asking Kia to pull this commercial off the air immediately and issue an apology to all law enforcement officers. 
 
Sincerely,
 
 
Sue O’Sullivan
Deputy Chief
